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Annual Review
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A year of creating value through collaboration and 
innovative technology solutions – making it even 
easier for companies and people to give.



About Good2Give
Good2Give is a not-for-profit that makes it easy for businesses and their employees to support 
the communities and causes they care about. Committed to building a more giving society, 
Good2Give provides innovative technology solutions to help businesses, donors and charities 
connect. As well as advising businesses on how to engage with charities, Good2Give’s market-
leading technology platforms allow for the efficient and secure processing of around a million 
donations annually. 

Since 2001, Good2Give has facilitated $200 million to more than 7,000 Australian and 
international communities.

Our Mission
Building a more giving society by inspiring and enabling businesses and people to support 
communities they care about. 

Our Vision
To deliver $300 million to charitable communities by 2020.
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“...enabling people to 
contribute to a better world 
while they work has never 
been more important..."

Organisations with purpose approach their 
goals with optimism and hope. It’s this desire 
for success, and to achieve our vision and 
mission for something bigger, that’s driven 
Good2Give further over the past 12 months.

For Good2Give, this past year – and the future 
we are contributing to as an organisation – can 
be summed up by poet Maya Angelou: “There 
is no greater agony than bearing an untold story 
inside you.” That is true of every individual, and 
it’s what drives us here at Good2Give.

The quest for purpose has been a huge 
theme across the entire social impact space – 
particularly in the past 12 months, and I believe 
it speaks to this message of untold stories. 

For the team at Good2Give, this is about 
realising the potential of charitable 
organisations that are making the correction in 
our society and in our natural environments – 
where economics or circumstance has created 
inequity or challenge. We do that so that the 
untold story can be told. With the funding 
provided to charitable organisations, children 
have better access and ability to realise their 
potential through education; research is 
funded so that cures, evidence and innovations 
are discovered that better the lives of many; 
families in crisis due to conflict, violence, 
natural disasters or financial shocks are 
provided with food, shelter and assistance so 
they get a chance to rebuild.

For the businesses we work with, giving 
is about acknowledging their employees’ 
need for purpose, as well as the expectation 
of responsibility and generosity from 
communities. Without the support for giving, 
businesses would suffer the agony of untold 
stories – talent they may not attract and keep, 
customers they may not gain, innovations they 
may not realise. Our workforce is increasingly 
purpose-driven, so our investment in 
community and enabling people to contribute 
to a better world while they work has never 

Message From the Chair
been more important for Australian and New 
Zealand companies. 

For people wanting to give to the communities 
and causes they care about, acknowledging 
employee purpose and meeting expectations 
regarding corporate responsibility makes a 
meaningful difference to organisations and 
enables them to do so much good.

The $200 million Good2Give has made in 
donations to communities in Australia and 
New Zealand is about enabling the untold 
story to be told. It is about making what 
might otherwise be impossible, possible. It is 
about enabling positive change, and in turn 
contributing to a better world and a brighter 
future. We do this through our steadfast 
commitment to providing the most user-
friendly, current, and seamless technology 
solutions on the market. 

On behalf of the Board of Good2Give, I thank 
our dedicated team of passionate people and 
their leader, Lisa Grinham, for continuing to 
move us toward our vision. I also thank our 
Board of Directors, Technology Advisory Group 
and Research Committee for their guidance 
and wisdom in keeping us to our strategic 
goals.

I look forward to seeing another chapter in our 
story unfold at Good2Give in 2018/19.

Cynthia Nadai 
Chair
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“We are seeing companies 
realise their investment 
in corporate giving 
translates to more than 
just commercial benefit..."

In a world where there’s been significant global 
shifts in power, the fall from grace of various 
industries and leaders, and an accelerated pace 
of change driven by technology, people are 
looking to business to be a bastion of positive 
change and trust. Giving is key to making that 
happen.

I strongly believe in the organisation I lead, 
in our place in the broader ecosystem of 
philanthropy and giving, and in our mission and 
vision. When I read the findings from this year’s 
Edelman Trust Barometer, I was even more 
convinced that we need to continue to make 
corporate giving easy through the delivery of 
market-leading technology platforms and best 
practice corporate community investment 
solutions. 

In case you missed it, this annual global study 
revealed that ‘the employer is the safe house 
in global governance’. By nearly a two-to-one 
margin, a company is ‘trusted to take specific 
actions that both increase profits and improve 
economic and social conditions’. The most 
pointed expectations are at the top of the 
tree – with nearly seven in 10 respondents 
saying that building trust is the primary job for 
chief executive officers, ahead of creating and 
delivering high-quality products and services. 

It’s a victory for business. We know that 
corporate giving, and supporting employees in 
their philanthropic endeavours and community 
interests, builds trust. However, it’s important 
to note that trust – once gained – must be 
maintained. For the past two decades the 
corporate social responsibility movement 
has made great strides forward, and like any 
movement that involves systemic change, it’s 
a long game. The good news is that the results 
are starting to speak for themselves. We are 
seeing companies realise their investment in 
corporate giving translates to more than just 

Message From the CEO
commercial benefit – including  partnerships 
with mutual strategic value, reputation gain, 
talent acquisition and retention, and inclusive 
and productive work cultures. 

As a market-leading technology service 
provider, building our digital infrastructure 
is critical. Our investment in – and delivery 
of – new and better technology solutions 
continued to grow rapidly in the past year. One 
highlight of the many solutions delivered was 
Fundraising at Work, which makes it easier for 
people to fundraise while at work and to access 
generous company gift matching programs, all 
via workplace giving.  

I would like to thank the team at Good2Give 
for their daily commitment to improving, 
refining and expanding our important work. 
Each individual – along with our clients, the 
charities we distribute funds to, our partners, 
our supporters and our donors – contributes 
to realising our vision of delivering $300 
million in giving by 2020. We are making 
giving an everyday part of working life so that 
trust continues to build in companies across 
Australia and New Zealand.

Lisa Grinham 
Chief Executive Officer



Highlights This Year

In the past year, Good2Give established a world-first collaboration and 
took customised technology solutions to a new level – continuing to 
make workplace giving even easier.   

Market-leading Technology 
With 11 platform feature upgrades throughout 
the year, our market-leading Workplace Giving 
Platform is making it even easier for employees 
to give and for companies to manage giving 
programs. 

We delivered more than 15 bespoke technology 
customisations for some of the country’s 
largest companies – on time and within budget. 
These solutions range from payroll integrations 
and complex matched giving programs through 
to tailored Corporate Grants programs.

Responding to a significant ‘pain point’ 
experienced by many companies, we delivered 
a new technology solution that drastically 
reduces the administration burden of 
managing corporate Gift Matching programs  
beyond payroll. 

Good2Give was also nominated by Mastercard 
to be their technology partner for the 'Be a 
Hunger Hero' initiative at the Australian Open 
Tennis, supporting the World Food Programme.

When it comes to our technology solutions 
we pride ourselves on being both agile and 
solutions oriented, and we don’t shy away from 
a challenge – no matter how complex. 

“Good2Give has enabled us to deliver an 
innovative employee giving program across 
Australia and New Zealand with broad 
participation by our people and their choice 
of community organisations and charities. 
When we decided to refresh our program, 
Good2Give responded to our complex 
requirements with expert advice, innovative 
thinking and custom technology solutions.” 

Sara Parrott, Executive Manager Corporate 
Responsibility at Suncorp Group.
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Strategic Collaborations
At Good2Give, we don’t believe in reinventing 
the wheel. That’s why we created a joint 
venture with GoFundraise to deliver an 
innovative and much-needed market solution. 
Fundraising at Work harnesses the strengths 
of two market-leading digital platforms – 
Good2Give’s Workplace Giving Platform 
and GoFundraise’s peer-to-peer fundraising 
platform – to create an integrated solution that 
makes it even easier for businesses to support 
their people in giving across Australia and New 
Zealand.

The solution is designed to maximise business 
and employee support for community 
initiatives, through delivering the combined 
benefits of fundraising and workplace giving. 
Good2Give’s product development and market 
roll out costs were in part funded from the 
generosity of private philanthropists allowing 
Fundraising at Work to be delivered at no extra 
cost to charities, donors or companies.

Good2Give was proud to work in collaboration 
with The Funding Network (TFN), providing 
our workplace giving technology solution 
for their Sydney and Melbourne events for a 
leading professional services firm. At these 
events, described as ‘live workplace giving’, the 
firms staff and Partners were able to pledge 
a donation to one or all of six grassroots 
organisations through our platform. The 
charities benefited from a total pool of more 
than $175,000 from these events. 

We continue to work closely with LBG Australia 
and New Zealand through joint events, the 
delivery of donation data that meets the 
requirements for LBG’s annual benchmark 
reporting, and by showcasing the importance of 
measuring the impact of corporate community 
investment activities. 

It’s our customer focused approach that 
allows us to continue building these important 

strategic collaborations. It’s the same approach 
we bring to the table every day with each 
business and charity that we work with. We are 
passionate about our customers, their impact 
and going the extra mile to meet their needs. 

“Partnering with Good2Give is helping us 
resolve our challenge of being a US company 
who wants to provide tax deductibility for 
Australians. Good2Give was supportive and 
helped us drive toward a solution, and we 
wouldn’t be operating here in Australia 
without Good2Give’s guidance.” 

Kari Pendoley, Director of Social Impact/
Head of the Prescription for Change 
Foundation at Rodan + Fields. 

Corporate Giving Builds Trust 
and Loyalty
The 2018 Edelman Trust Barometer clearly 
communicated the correlation between 
businesses investment in corporate social 
responsibility, and employee engagement and 
trust. Some 72 per cent of respondents said 
they trust their employer to do what is right. 
By nearly a two-to-one margin, a company 
is ‘trusted to take specific actions that both 
increase profits and improve economic and 
social conditions’.   

We are seeing a growing recognition from 
our business clients that ‘doing good’ delivers 
strong – and measurable – business benefits. 

“Stockland employees who gave regularly 
through workplace giving had over 25 per 
cent higher retention than the rest of the 
staff population.” 

Davina Rooney, General Manager - 
Sustainability and Corporate Procurement 
at Stockland.



Donations by cause area 

of every donation dollar received 
by Good2Give went directly to the 
charitable sector99%

We distributed a 
total of

$18.5m
in donations

We worked with 
over

200
clients

We facilitated 
funds to

3,016
not-for-profits

Total Giving
2017/18 Impact 

Overseas Aid and Development 18%
Health and Wellbeing 16%
Children and Young People 13%
Education 7%
Sports 7%
Welfare 6%
Medical Research 5%
Animals 4%
Corporate Foundations 4%
Emergency Services 4%
Indigenous 4%
People with Disabilities 4%
Mental Health 3%
Arts and Culture 2%
Environment 2%
Aged Care 1%
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710,000
workplace giving 

transactions

16,757
workplace givers

1,570
charities received 
workplace giving donations

$10.8m
in workplace 

giving donations

female53%
male47%

workplace givers

2017/18 Impact 

Workplace Giving



$7.7m
in corporate grants

1,787
corporate grants awarded

Grants Recipients Nominated By

Grants Program Recipients

29%
charities

69%
community organisations

2%
individuals

$$7,700,000

charities69%
employees14%
companies13%
private4%

2017/18 Impact 

Corporate Grants
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109 charity recipients 18 companies advised 

on 27 programs

Types of Programs

partner ship

Charity Partnerships

Corporate Grants

Customer Rewards

Community Fundraising

Matched Giving

Charity Validations

2017/18 Impact 

Advisory 



Giving In Action
Grants In Action
For Australian property company Stockland, 
community investment is seen as an integral 
component of all new developments. It is 
no different for the recently opened Aura in 
Queensland - Australia’s largest masterplanned 
community under single ownership. Aura has 
achieved a 6 star Greenstar Community rating 
from the Green Building Council of Australia, 
rating Aura as a world leader in sustainability.

“In the initial stages of Aura we planned 
for a $10 million community investment 
strategy. We needed to ensure there was 
appropriate governance and transparency 
to manage community expectations and 
deliver on what was promised. Working 
with Good2Give gave us the confidence 
that we had the brief and systems in place 
to navigate the process,” Mark Stephens, 
Senior Environment and Community 
Development Manager at Stockland. 

Stockland and Good2Give developed the Aura 
Community Grants Program strategy, ensuring 
that essential elements were agreed up-front to 
promote clarity and engagement at every level, 
as well as best practice and efficiency in time, 
resources and processes.

“The feedback we have received from the local 
community has been fantastic. Everyone has 
understood the process and the expectations 
have been clear,” said Mark.

The immediate focus for Stockland is sustained 
community relations within Aura and 
celebrating the new initiatives that the first 
round of grants are bringing to life.

“These grants mean a great deal for the 
local community groups we can support. For 
companies that are looking for opportunities 
to give back and respond to local issues, grant 
programs are a great way to be transparent 
in how they give. Grants also offer flexibility in 
how support can be given to local needs, just 
like with Aura.

We also believe the social value and brand 
equity earned in the community in the long run 
can’t be underestimated.” said Mark.

Workplace Giving In Action
Vita Group is a leading Australian retailer 
specialising in enhancing their customers’ way 
of life through expert consulting. They create 
value across a diverse network of brands 
including Telstra, Sprout, Clear Complexions, 
SQDAthletica and more. 

Since its launch in 2015, the Vita Group 
Foundation has donated more than $1,000,000 
to worthwhile causes across Australia, including 
Act for Kids (the company’s hero charity), The 
Smith Family, Animal Welfare League, and the 
Australian Red Cross. They have achieved this 
through a combination of workplace giving, 
volunteering days, a grants program, peer-to-
peer giving, and a raffle prize pool. 

In 2017 the Foundation took their commitment 
to giving back to the community a step further, 
by relaunching their workplace giving program 
using Good2Give’s Workplace Giving Platform. 
An internal promotion campaign 'It Just Takes 
One' ran for 10 weeks through 2017/18, with 
participation in workplace giving increasing 
from 3.5 per cent to almost 12 per cent year-
on-year. 

“We wanted to communicate that even 
a small donation can help to create 
meaningful change in the lives of those 
who need it most. Via a series of videos, 
members of our leadership team and 
staff shared why they choose to give, and 
this really resonated. We had more than 
200 team members sign up to participate 
in workplace giving as a result of the 
campaign,” Keisha Boutwood, Human 
Resources Advisor at Vita Group.

Further embedding community giving into their 
culture, Vita Group now matches team member 
donations to the organisation’s hero charity. 
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Good2Give works in partnership with businesses and charities to provide 
new ways to engage and enable the generosity of people. We have 
told the stories of impact and the ability for technology to transform 
giving, and created programs for companies that have built new giving 
communities. 

Community Giving In Action
Throughout February and March 2018, 
multinational professional services firm EY ran 
a campaign to raise funds for OzHarvest’s CEO 
Cookoff. It was one of the first organisations 
to run a campaign using Fundraising at Work 
 — a joint venture that integrates Good2Give’s 
Workplace Giving Platform with the peer-to-
peer fundraising platform of GoFundraise. 
Bringing these two market-leading digital 
platforms together aims to make it even easier 
to participate in and manage workplace giving, 
fundraising activities and employee matching 
programs. 

More than $16,000 was raised as a result of 
the campaign. Forty four per cent of donations 
were made using Good2Give's Workplace 
Giving Platform, resulting in more donations 
being matched by EY, and thus greater funds 
for Oz Harvest.  

Innovation In Action
In July 2017, Mastercard announced a new, 
global commitment with the World Food 
Programme to deliver 100 million meals 
to school children in some of the most 
marginalised communities in the world. 

Good2Give was chosen to help reach the goal 
of delivering 10 million meals across Australia 
over a five year period.

As well as providing professional Advisory 
Services, Good2Give removed the 
administrative burden of fundraising and 
managing donations by establishing two 
tax effective philanthropic foundations and 
managing all required state and territory 
fundraising licences. This allowed Mastercard 
staff to focus on the strategic engagement 
aspects of the initiative - capitalising on the 
potential of digital channels to raise funds in 
creative and innovative ways.



We are registered with the 
Australian Charities and 
Not-for-profit Commission.
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Living Our Values  

Customer Focused
Over the past year we delivered 11 playform feature upgrades to our 
Workplace Giving Platform, over 15 bespoke technology customisations 
for some of the country’s largest companies, and new technology 
solutions to make managing corporate Gift Matching programs easier. 
By providing end-to-end, innovative solutions, we ensure our customers 
receive the highest quality outcome for their needs.

At Good2Give, our values don’t just live on paper, they are alive in our everyday activities. They 
guide how we work, what we focus on, our decisions, and how we do business. Here are some 
examples of the values-based initiatives and activities at Good2Give in the last year.

Community Impact
Good2Give walks the talk on community investment, providing staff 
with an annual volunteer day and matched workplace giving. In the past 
year, we collectively donated almost $13,000 to charities. As part of our 
Christmas celebrations staff provided goods in need to Share the Dignity 
and Daystar Foundation.

Trusted
Thanks to the generosity of our clients, 99% of every dollar received by 
Good2Give over the last year went directly to the charitable sector. The 
experienced professionals in our Technology Advisory Group oversee 
each of our technology solutions, which are developed in line with the 
most rigorous processes for cyber security, digital privacy and data 
management. 

Honesty and Integrity
We govern ourselves with honesty and integrity, and are transparent 
in all interactions. We follow regulation and work closely with industry 
to ensure best practices are followed. We have advisory groups on risk, 
technology and research to ensure that we maintain our commitment to 
best practice in everything we do.  

Continuous Improvement
We are committed to technical excellence in all that we do. One highlight 
of the many new technology solutions delivered in the last year was 
Fundraising at Work. This brings together two market-leading platforms 
to provide a one-stop-shop for businesses to manage, communicate and 
evaluate their staff fundraising and workplace giving programs. 

Our People Are Key
Good2Give provides an inclusive and supportive working environment 
for our purpose-led team. We build close working relationships and 
promote well-being at work through regular staff activities organised by 
our social committee, including Harmony Day lunches, trivia nights and 
company milestone celebrations.



Good2Give 
ABN 32 089 603 314

Sydney 
12 Holtermann Street 
Crows Nest NSW 2065

Melbourne 
5/60 Railway Road 
Blackburn VIC 3130

P  +61 02 9929 9633 
E  info@good2give.ngo 
W  www.good2give.ngo

facebook.com/good2give 
@Good2GiveNGO 
linkedin.com/company/good-2-give/ 
youtube.com/good2give 
instagram.com/good2give

https://www.facebook.com/good2give
https://twitter.com/Good2GiveNGO
https://www.linkedin.com/company/good-2-give/
https://www.youtube.com/user/good2give
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