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Annual Review
For the year ending 30 April 2017

A year of making innovations in corporate  
community investment come to life.



About Good2Give
Founded in 2000, Good2Give is a not-for-profit organisation 
that makes it easy for businesses and donors to connect with 
the charities that matter to them. Committed to building 
a more giving society, we advise businesses on how to 
engage with charitable organisations and provide technology 
solutions to efficiently and securely process donations.

Since we started granting to charities and communities in 
2001, we have distributed more than $175 million to more 
than 5,500 Australian and international communities. 

Our Mission
Building a more giving society by inspiring and enabling 
businesses and people to support communities they care 
about.

Our Vision
To deliver $300 million to charitable communities by 2020.
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“We know $300 million is 
a big aspiration, but the 
great news is that we’re 
more than halfway there.”

Good2Give is committed to growing giving 
in Australia and New Zealand. We enable 
businesses and their employees to support the 
communities and causes they care about.

We’ve set an ambitious goal at Good2Give: 
to deliver $300 million in donations to 
communities in Australia and New Zealand 
by 2020. We know it’s a big aspiration, but the 
great news is, we’re more than halfway there. 
In the 2016/17 financial year we distributed 
$19.3 million to the charity and not-for-profit 
sector, which takes us to a total of $175 million 
of funds granted since 2001.

These aren’t just numbers on a spreadsheet 
for us, and it is not money divorced from the 
social and environmental impact we are looking 
to create. The Good2Give team is a dedicated 
group of individuals who are very aware that 
charities face unprecedented challenges. 

Charities need to solve complex social 
challenges such as homelessness and 
disadvantage resulting from education and 
employment barriers, and financial exclusion 
intertwined with mental illness, sexual and 
racial discrimination. They need the power and 
expertise to collaborate across sectors and 
specialisms and look to best practice around 
the world so they can adapt and replicate 
solutions. Change is happening, but it’s 
happening too slowly for too many.

Charities need to do more with less. They 
need to innovate. They need to develop their 
technological and analytical capabilities so 
they can communicate effectively in the digital 
world, and provide the level of transparency 
and impact reporting that their supporters 
rightly demand. They need to seek out and 
attract the best talent with bright ideas so they 
can do all of this. 

Message from the Chair
None of the things charities need, or are 
required to do, come for free. They cost. So, 
charities need money, and we help provide 
them with that so they can continue the vital 
work they do.

Striving towards our target requires an appetite 
for innovation to respond to the changing 
needs of businesses and donors. We have that 
at Good2Give.

I’m proud to have chaired an outstanding 
Board of Directors at Good2Give for another 
year, and would like to thank all members 
of the board and committees for their time, 
knowledge and commitment to making this 
organisation thrive. We are also fortunate to 
have the support of industry leaders who make 
up our Technology Advisory Group and our 
Research Committee.

Great organisations thrive when there is great 
leadership, culture and commitment to a 
clear vision, and I wish to thank our CEO, Lisa 
Grinham and her team for demonstrating all of 
the above.

We look forward to moving even closer to 
achieving our goal in 2017/18 and to making it 
even easier for businesses and donors to give.

Cynthia Nadai 
Chair
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“We will continue to invest 
in harnessing the potential 
of technology for the benefit 
of the community.”

The past year has seen us evolve as a market-
leading digital partner to enable giving 
throughout Australia and New Zealand. 

It has been 12 months since we rebranded 
to Good2Give in Australia and New Zealand 
and, in that time, we have further cemented 
our identity as an innovative not-for-profit 
organisation advancing best practice in 
corporate community investment. 

We remain determined in our mission to 
build a more giving society by inspiring and 
enabling businesses and people to support the 
communities and causes they care about. 

Our investment in a technological solution to 
make workplace giving easy, effective, smarter 
and simpler is delivering value to the Corporate 
Social Responsibility (CSR) movement. 
Through workplace giving, we provided 
much-needed funds to more than 1,400 
charities. We have also advanced giving in the 
workplace through our foundation and grants 
management services and online platforms. 
These giving services and solutions reduce 
risk, provide quality assurance, and financial 
and administrative efficiency for corporate 
foundations and CSR departments – and that 
means cause-led specialists can focus their 
time on delivering programs. 

It is important to celebrate the generosity of 
business and individuals giving because we 
couldn’t do what we do without them. The 
Giving Australia 2016 research championed 
by the Prime Minister’s Community Business 
Partnership, the Australian Centre for 
Philanthropy and Nonprofit Studies, with the 
Centre for Social Impact Swinburne and The 
Centre for Corporate Public Affairs revealed 
its 2015/16 figures on business giving, which 
shows an enormous level of increase: $14.2 
billion in a decade. 

Message from the CEO
According to the latest Australian Taxation 
Office data, workplace giving donations 
increased from $31 million to $43 million year-
on-year. Corporate Australia played a leading 
role in this increase in workplace giving. At 
Good2Give, we are proud to have distributed 
20 per cent of that funding stream to charities. 

Within this financial year we announced the 
appointment of our Technology Advisory 
Group. This group comprises some of the 
leading minds in information and financial 
technology, digital community, cyber security 
and digital product development with executive 
experience gained at Atlassian, Macquarie 
Bank, Microsoft, IBM, KPMG and the Disruptor’s 
Handbook. We actively seek guidance and 
insights from a range of experts because we 
understand the transformation underway in 
workplaces around the world. 

We know we will have to adapt and change up, 
again and again, to meet the needs of a rapidly 
evolving marketplace. That’s our challenge, and 
we embrace it. 

I accept that challenge with confidence because 
I see the hard work and dedication of my 
team at Good2Give every day. Everyone I 
work with is steadfast in their determination 
to deliver against our mission and vision, and 
to create the smartest solutions for giving. 
I am very grateful to each and every one of 
them. Together, we will continue to invest in 
harnessing the potential of technology for the 
benefit of the community in the upcoming year 
– and well into the future.

Lisa Grinham 
Chief Executive Officer



Highlights this Year

Forums for best practice
Good2Give hosted roundtable discussion 
forums in Sydney, Melbourne and Brisbane 
– bringing the case studies of best practice to 
life. We shared practical examples of corporate 
community investment strategy, frameworks 
for engagement and stakeholder management, 
inspiration through the activation and 
communications campaigns that have proved 
successful for many of our clients. 

In the 2016/17 financial year, we partnered with 
Aurizon, National Australia Bank, Stockland and 
Accor to deliver these events, and provided 
insight on sector-wide trends from the 
Australian Institute of Company Directors and 
LBG Australia and New Zealand. 

Good2Give exhibited at the National HR 
Summit, and at the Third Sector Expo in Sydney 
where Lisa Grinham, our Chief Executive 
Officer, spoke on the role of giving in Australia.

Online knowledge and 
resources
Our new brand has been articulated through 
our new website, which now houses a variety 
of publications, resources and information 
guides on best practice corporate community 
investment and how to give effectively. 

These resources are free to download and 
share, are developed by our expert advisory 
and charity relations team, and provide an 
excellent starting point to building corporate 
community investment plans, campaigns and 
engagement strategies. They include Company 
and Charity Resource publications and 
workplace giving campaign ideas. 

Good2Give’s online Workplace Giving Tax 
Calculator is one of our most-visited website 
pages and popular tools. It allows employees to 
quickly calculate the pre-tax benefit of donating 
via workplace giving and assess how much they 
can afford to give.

At the start of 2017, Good2Give commenced 
its regular content publishing schedule,  

Good2Give is first and foremost a market-leading service and technology 
engine that drives corporate community investment in Australia and 
New Zealand. 

As an organisation, we are committed to being a thought leader and 
contributor to sector-wide debate and progress. We contribute to 
discourse, and provide forums for collaboration and discussion, on best 
practice corporate community investment, community partnerships 
and fundraising. Our leadership team actively writes and speaks on 
the digital transformation of corporate social responsibility, giving and 
employee engagement.

In the 2016/17 financial year, Good2Give has provided forums for 
discussion, research and insight, supported advocacy and enhanced our 
ability to publish and disseminate content and knowledge that adds 
to the development of corporate community investment strategy for 
businesses in all sectors.
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incorporating guidance publications, 
social media engagement tools, internal 
communications assets and blogs to inspire our 
companies and charities. As a result of this, the 
Good2Give online community is flourishing and 
our followership across our communications 
channels has increased by 2000 during the last 
financial year. 

Our investment in researching, creating 
and sharing knowledge is part of our wider 
commitment to strengthening  the capacity of 
the charity sector in Australia and New Zealand.

Advocacy and thought 
leadership
We have published numerous blogs and 
opinion pieces in the social purpose sector 
press outlining the importance of giving, the 
digital disruption of corporate community 
investment and the future of work, and the 
organisational development advantages to 
investing in giving to empower employees. 

Good2Give is a member of the Prime Minister’s 
Community Business Partnership working 
group on increasing giving – contributing to 
discussions related to the Giving Australia 2016 
research project. We also have the privilege 
of having Associate Professor, Wendy Scaife 
on our Research Committee who has been 
instrumental in the Giving Australia research.

In 2016, Good2Give published its Workplace 
Givers Revealed research. In May 2016, in line 
with the launch of our new website, Good2Give 
launched its Workplace Giving Industry 
Evaluation Tool and continues to update this 
valuable data analysis bi-annually. 

Good2Give continues to support the 
#fixfundraising campaign, in support of 
fundraising legislative reform, which is led by 
Justice Connect and a coalition of Australia’s 
leading professional and peak bodies including 
the Australian Council of Social Service, 
Philanthropy Australia, Australian Institute of 
Company Directors, Governance Institute of 
Australia, Chartered Accountants of Australia & 
New Zealand, Community Council for Australia 
and CPA Australia.



Good2Give distributed funds to 

2,178
not-for-profits

donated by Good2Give
$19.3m Good2Give worked with over

clients
200

Of every dollar 
Good2Give received

went directly to the 
not-for-profit

98.9%

Snapshot: Total Giving
2016/17 Impact 



Good2Give | 2016/17 Annual Review 9

Good2Give distributed funds to 

2,178
not-for-profits

donated by Good2Give
$19.3m Good2Give worked with over

clients
200

Of every dollar 
Good2Give received

went directly to the 
not-for-profit

98.9%
charities received 
workplace giving 
donations

1,404

workplace giving donations
654,159

workplace giving donations
$9.5m

53%
Female

47%
Male

workplace givers
15,310

71% 18%

30%

9%

2016/17 Impact 

Snapshot: Workplace Giving



$

Corporate grants valuing

$9.8m

Grant recipients 
nominated by

61% charities

18% employees

16% companies

5% private

Grant program recipients

46% community organisations
2% individuals

52% charities

1,441
Corporate grants awarded

2016/17 Impact 

Snapshot: Grants



Good2Give | 2016/17 Annual Review 11

117
We generated

charity partnerships

We advised 21companies

on 27programs

Types of programs

Charity validations

Community fundraising

Corporate grants programs

Customer rewards programs

Matched giving

National community partnerships

$

2016/17 Impact 

Snapshot: Advisory 



Giving in Action

Workplace giving in action
The aim of the Stockland CARE Foundation is 
to improve the health, wellbeing and education 
of communities in and around its retail, 
residential and retirement living properties. 
Over two weeks in 2016 the Stockland CARE 
Foundation ran their Foundation Fortnight 
giving campaign across its entire business 
portfolio, engaging all its stakeholders including 
customers, residents, suppliers, employees and 
leadership. 

The goal for the campaign was to raise $25,000 
for charity partners Redkite and Touched 
By Olivia. The overall program raised more 
than $250,000 through digital, place-based 
and event activated campaigns, including 
over $100,000 donated using Good2Give’s 
Workplace Giving Platform. It was the single 
most successful fundraising campaign held 
at Stockland. 23 per cent of employees 
participated in the workplace giving drive, 
gaining the support of 157 new workplace 
givers.

Community giving in action
Working in partnership with Toyota and 
Gemba, Good2Give facilitates the Good for 
Cricket and Good for Footy raffles nationally. 
In the last financial year, the raffles raised more 
than $1.2 million for 690 sporting clubs around 
Australia.  

The funds raised from the raffles enable 
healthy social connections for children and 
their families. Toyota generously covered 100 
per cent of costs for the raffles, which means 
all funds went directly to sports clubs to pay 
for grounds care, coaching and referee/umpire 
support, trophies and uniforms; delivering real 
impact to teams of people who love their sport. 

Grants in action
Good2Give works with businesses’ corporate 
social responsibility departments and corporate 
foundations to build, implement, assess and 
distribute grants funding to communities 
around Australia. 

One of our long-standing clients is Aurizon, 
Australia’s largest rail freight operator and a 
Top 50 ASX company. Previously Good2Give 
provided advice and supported the staff 
engagement process for Aurizon’s community 
team to develop and implement the company’s 
community investment strategy. The four focus 
areas of Aurizon’s community investment 
program are health and wellbeing, community 
safety, environment and education. 

Operating today in an environment where 
the company wholeheartedly supports its 
community program, Aurizon took a swift 
response in the aftermath of Cyclone Debbie. 
The category-four tropical cyclone made 
landfall in Queensland on 28 March 2017 
and had a devastating impact on many of 
the communities in which Aurizon’s staff, 
customers and suppliers live and work. Within a 
week, the company had designed and launched 
a dedicated disaster appeal to fund dozens 
of small and diverse grassroots organisations 
playing a key role in recovery efforts. 

“The week that the cyclone hit, all four of our 
rail network systems went down,” said April 
Whittam, Aurizon’s Brand and Sponsorship 
Manager. 

“We knew our business was feeling it, but so 
was the wider community. We’d traditionally 
donate funds to charities providing relief, but in 
this instance, there were no coordinated efforts 
for us to get behind at that point in time.  

In 2016/17 Good2Give worked in close partnership with more than 
200 clients to advise them on their charity partnership frameworks, 
manage foundation administration and grants programs, and provided 
technology  solutions that delivered direct financial benefit to more 
than 2,100 charities around Australia and New Zealand. These are just 
some of the stories of giving in action resulting from our work.
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Overseas Aid and 
Development

Health and Wellbeing

Children & Young People

Education

Sports

Art & Culture

Welfare

Animals

Medical Research

People with Disabilities

Indigenous

Corporate Foundations

Emergency Services

Environment

Mental Health
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Donations by cause area

“The Good2Give Corporate Grants Team 
worked incredibly fast with us to establish 
and get our disaster giving program up and 
running,” April said. “We established an 
assessment criteria and an entirely new online 
platform for applications within that time. 

“The ability to call on Good2Give’s support 
made it all possible. Launching the program 
within a week was one thing but working with 
Good2Give gave us the confidence that what 
we established would be for the long term and 
benefit the immediate communities that were 
affected,” April said. “Their reliability, online 
solution and industry expertise meant that we 
could efficiently validate and process funds to 
15 grant recipients quickly and have maximum 
impact when the community needed it most.”  

Innovation in action
In January 2017, Good2Give started providing 
the technology solution that enables National 
Australia Bank’s NAB Rewards members with 

the option to donate their rewards points to 
the largest number of charities attached to any 
Australian bank credit card rewards program. 
NAB Rewards customers can support 100 
charities across fields such as mental health, 
children and young people, animals, people 
with disabilities, health and wellbeing, overseas 
aid and development, medical research, the 
environment, emergency services, Indigenous, 
welfare, and arts and culture. 

To date, 90 per cent of these charities have 
received funding, supporting NAB’s research 
that people appreciate having broad charity 
choices.

NAB has a comprehensive corporate social 
responsibility program that Good2Give has 
been proud to support for many years. The 
bank’s commitment to creating shared value is 
demonstrated in the provision of this customer 
service through its NAB Rewards program, 
which makes giving a part of everyday life and 
benefits charities and communities. 



Living our Values

Over the past year we have enhanced our capabilities to provide 
tailored services including bespoke matching programs and 
customised sign up pages within our Workplace Giving Platform so 
that we can promote our clients’ branding and key messages.

Customer 
focused

The Good2Give team collectively donated more than $13,000 
through our Workplace Giving Platform this financial year. 
Good2Give matches employee donations up to $200 per person 
every year and provides each member of staff with an annual 
volunteering day. We also donated goods to Share the Dignity – a 
charity supporting women experiencing homelessness as a result 
of domestic violence.

Community 
impact

Our fee structure is transparent and, because of the generosity 
of our clients, more than 98.9% of all donations went directly to 
charities in the 2016/17 financial year. Good2Give is very aware 
of the importance of cybersecurity, maintaining vigilance on 
digital privacy and data management. To ensure we remain at 
the forefront of best practice in digital giving, we appointed a 
Technology Advisory Group in the 2016/17 financial year. 

Trusted

Good2Give is independently audited and complies with the 
Australian Charities and Not-for-profit Commission and other 
regulatory reporting requirements annually. Through our best 
practice validation process, we ensure funds are distributed to 
legitimate charities and not-for-profit organisations. 

Honesty and 
integrity

We delivered more than 10 Workplace Giving Platform upgrades 
throughout the year. Our work on the NAB Rewards program 
demonstrates how Good2Give works in partnership with 
businesses to create shared value across their entire supply chain 
and stakeholders to drive innovations in giving. 

Continuous 
improvement

Good2Give provides professional development opportunities for 
staff, and supports study leave in the interests of being a learning 
organisation. We have fun at work with a yoga group, book club, 
Christmas in July and Harmony Day. We support staff fundraising 
initiatives.

Our people are 
key

At Good2Give we demonstrate our commitment to our values in everything we do. We actively 
implement initiatives, communicate, engage our team and invest in innovation that embodies 
our values. These are just some of the examples of the values-based initiatives and activities at 
Good2Give in the 2016/17 financial year. 
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24 Good2Givers

654,159 workplace giving donations

1,441 grants

More than 200 clients

10 events

9,400 followers

80 blogs

13 publications

$175 million given since 2001

Thank you
Like many not-for-profit organisations, Good2Give benefits 
from valuable pro bono and in-kind support we receive 
from the following organisations: Atlassian, Baker McKenzie, 
Connecting Up, The Consulting Factory, Data Runs Deep, 
Good360, International Women’s Forum, KPMG, NAB and 
Portal Consulting,.

We would also like to acknowledge our collaboration with 
various sector organisations including The Funding Network 
Australia, LBG Australia and New Zealand, the Community 
Council for Australia, Philanthropy Australia, the Fundraising  
Institute of Australia and our CAF Global Alliance Partners.



Good2Give 
ABN 32 089 603 314

Sydney 
Level 5, 100 Walker Street 
North Sydney NSW 2060

Melbourne 
5/60 Railway Road 
Blackburn VIC 3130

P 02 9929 9633 
E info@good2give.ngo 
W www.good2give.ngo 

@Good2GiveNGO 
www.facebook.com/good2give

Acknowledgement of Country
We acknowledge the Guringai and Wurundjeri peoples as the traditional owners of the land on 

which we work at Good2Give. We pay our respects to Elders past and present.
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