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Building a more giving society by inspiring and 
enabling businesses and people to support 
communities they care about.



About Good2Give

Good2Give, formerly Charities Aid Foundation (CAF) Australia, 
is a not-for-profit organisation that makes it easy for 
businesses and donors to give. 

Committed to building a more giving society, we advise 
businesses on how to engage with charitable organisations 
and provide technology solutions to efficiently and securely 
process company and employee donations.

Good2Give distributed $14.5 million to the charity sector in 
the last 12 months - taking us to a total of more than 
$155 million delivered to over 5,000 Australian and 
international communities since 2001. This is over half way 
towards our target of delivering $300 million to charitable 
communities across Australia and New Zealand by 2020.

 

Our Mission
Building a more giving society by inspiring and 
enabling businesses and people to support 
communities they care about.

Our Vision
To deliver $300 million to charitable 
communities by 2020.
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Good2Give has gone through significant 
developments this past year. Not least, we 
changed our name and embraced a new 
identity to make giving easier and a more 
rewarding and valued part of working life. 

While continuing our association with Charities Aid 
Foundation (CAF), the organisational restructure and 
revised strategy have been significant steps forward in 
the evolution of Good2Give.  

With our target to deliver $300 million in donations 
by 2020, we commissioned Australia’s most 
comprehensive research into what employees want 
when they give at work, Workplace Givers Revealed. 

We’ve also significantly improved our Workplace 
Giving Platform and continue to invest in ongoing 
advocacy and educational initiatives to build best 
practice programs. 

Results from Good2Give’s Customer Insights Research is 
testament to how valued this work has been. Close to 
90 per cent of companies and charitable organisations 
we work with said that Good2Give had met or 
exceeded expectations. 

Ninety four per cent of companies said they would 
recommend Good2Give and our services. It’s great to 
see the Good2Give team’s commitment to excellence 
being appreciated by companies and charities we 
work with. 

Without the work and dedication of the staff at 
Good2Give, we would not have the data, technology 
or local business and not-for-profit insights required 
to take corporate community investment to the next 
level in Australia and New Zealand. 

Message from 
the Chair

94 per cent of 
companies said they 
would recommend 
Good2Give and our 
services.

“
We’re in a strong position to significantly grow giving 
over the coming four years to meet our target by 
2020. I would like to thank CEO Lisa Grinham for her 
tenacity and leadership in taking us to this next stage. 
I would also like to thank the Good2Give team and 
Board for their valuable contribution.
 
Finally, I would like to thank the many companies, 
donors and not-for-profits for their ongoing 
commitment to the communities in which they work 
and live. Without this ongoing generosity and goodwill 
we would have no reason to continue our work. 

Yours sincerely

 
Cynthia Nadai
Chair                                                                                                                                                 
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From every dollar Good2Give received 
98.8 per cent went directly to the nominated 
charity or community organisation.

This is thanks to the companies we work
with that generously cover fundraising
and administration expenses. It’s also
acknowledgement of the cost effective
nature of the giving programs we manage.

New research, comprehensive data and our work with 
20 per cent of Australia’s ASX100 companies, has given 
us far greater insights into what’s working across a 
broad range of communities.

Corporate community investment programs are not 
only benefiting our charities, but the very morale and 
wellbeing of the people in the workplaces in which 
these programs are being created and led. 

We’re drawing on these learnings to build a strong 
evidence base from which we can advise companies. 
They are also informing the development of support 
tools and services to make the giving experience 
easier and even more rewarding. 

Further to these advancements, Charities Aid 
Foundation (CAF) Australia was renamed Good2Give 
in April 2016. This has given us a new identity to drive 
$300 million in donations by the end of 2020. 

Through the dedicated work of our clients, we’re 
thrilled that over the past 12 months $14.5 million has 
been distributed to the not-for-profit sector. That’s 
$4 million more than last year, taking us to a total 
of more than $155 million delivered to over 5,000 
Australian and international communities since 2001. 

A big part of this has been advancements in giving 
technology for grants, foundations and workplace 
giving. This includes transforming Good2Give’s 
Workplace Giving Platform to be mobile-responsive, 
which saw employee logins spike by 300 per cent. 

Message from 
the CEO

More than 10 per cent of donors are using mobile 
devices to make donations, making this a significant 
step forward in the way people choose to give. 

I echo Cynthia’s thanks to the team. It’s wonderful to 
work with such a vibrant and talented group of people 
who are always willing to go the extra mile. I thank you 
for your commitment to continually improve what 
we do. 

I would also like to thank the Board and our advisors 
who have been instrumental in our ability to deliver 
this significant period of organisational growth. 

We will continue to make giving something that’s 
inspiring, enabling and more meaningful for all 
involved.

Thank you for being a part of this journey and for your 
ongoing commitment to building a more generous 
society. 

Yours sincerely
 

Lisa Grinham
Chief Executive Officer

We’re thrilled that over 
the past 12 months 
we’ve distributed 
$14.5 million to the 
not-for-profit sector.

“



2015/16 Results Snapshot

workplace giving
donations

383,000

Good2Give 
donated a total of 

Good2Give 
distributed funds to

Good2Give 
worked with over

not-for-profit 
recipients

1,859

increase

Workplace Givers

54% 46%
Female Male

13,000

workplace giving 
donations

charities
received

workplace
giving

donations

1,291

Of every dollar Good2Give received went directly to the not-for-profit

increase58% increase38% 

62% 

$7.3m

of companies match 
employee workplace
giving donations with 
a total average annual 

donation of

$850

76% 

increase21% 

companies
150

98.8%

$14.5m
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1,350+
not-for-profits 

received 
grants

60% Charities

15% Employees
5% Private

20% Companies

We advised

companies

24

Types of projects

Cause focus workshops

Corporate grants programs

Charity partnerships

Charity validation

Strategic partnership frameworks

$5,000

Charities

46%
52%

Community 
Organisations

Individuals

2%

Grant program recipients

Through Good2Give's advisory 
work an additional

generated for communities

Grant recipients nominated by

We generated

charity
partnerships

Over

29,000

15

employees reached 
through these 
partnerships

Corporate grants distributed Corporate grants awarded Average grant value

$1m

$7.2m



1. Overseas Aid and Development 

2. Children and Young People 

3. Health and Wellbeing 

4. Medical Research 

5. Education 

6. Welfare 

7. Sports 

8. People with Disabilities

9. Animals 

10. Mental Health 

11. Environment 

12. Emergency Services 

13. Arts and Culture 

14. Indigenous 

15. Corporate Foundations 

16. Aged Care 

24%

16%

10%

8%

8%

7%

7%

5%

4%

3%

2%

2%

2%

1%

1%

<1%

2015/16 Key Highlights

Workplace giving 
exceeds expectations

The case for workplace giving continues to mount as 
companies see increasing returns for their employees and 
customers alike - and the benefits it delivers to charitable 

communities.

Technology advancements are evolving workplace giving 
at a rapid pace, allowing us to offer a seamless donor 
experience that is optimised for user needs.  Mobile 

functionality, social media integration, charity 
interactivity and detailed reporting are just some 

of the improvements made to Good2Give’s 
Workplace Giving Platform over the 

past 12 months.

Workplace giving 
exceeds expectations

The case for workplace giving continues to mount as 
companies see increasing returns for their employees and 
customers alike - and the benefits it delivers to charitable 

communities.

Technology advancements are evolving workplace giving at a 
rapid pace, allowing us to offer a seamless donor experience 

that is optimised for user needs.  Mobile functionality, 
social media integration, charity interactivity and detailed 

reporting are just some of the improvements made to 
Good2Give’s Workplace Giving Platform over the 

past 12 months.

Donations by cause area

Percentages are based on donations made

We are seeing consistent 
giving trends from corporate 
clients and workplace givers. 
The introduction of new 
cause areas on Good2Give’s 
Workplace Giving Platform 
such as sports and corporate 
foundations, as well as 
hundreds of charities receiving 
donations for the first time, is 
steadily increasing the breadth 
of impact across charitable 
communities.

1 2 3 4 5 6 7 8 9 10



Workplace giving industry evaluation
Good2Give’s industry analysis across a representative sample of more than 
100 Australian companies provides the latest snapshot into workplace giving 
performance. 

Tracking employee participation rates, donation value and company matching, 
the analysis shows that professional services firms lead the way with some 
20 per cent of staff making regular donations to charities. 

The property and construction industry is also a strong performer with 
eight per cent participation levels, met by very generous average employee 
donations of nearly $100 per month.

Good2Give clients make a difference
Good2Give’s client base has grown to more than 150 companies, which 
includes 20 per cent of Australia’s ASX100.

We’re pleased to work with these great corporate citizens who make a real 
difference to the communities in which their staff live and work. 

New clients this year include companies such as Westpac, Deutsche Bank, 
Aldi, David Jones, Bain & Company and PANDORA - to name a few. Our clients 
contribute millions to important community programs, and invest in proven 
and new ways to build their charitable impact.  

National advocacy to grow corporate 
community investment
Over the past 12 months, Good2Give contributed to national policy 
discussions with Treasury to reduce barriers to giving. We did this through two 
submissions.  

Ancillary Fund Guidelines: 
Ancillary Funds are the fastest growing vehicle for structured giving in 
Australia. Amending government guidelines is an important step to improving 
companies’ ability to facilitate funds to Australian charities. Good2Give 
welcomes the Treasury’s amendments to enhance efficiency and flexibility 
in structured giving, and will continue to further advocate for similar 
developments in this space. 

Federal Budget: 
Good2Give proposed five Government initiatives to generate tangible 
outcomes in corporate community investment over the next three years. 
From opt-out workplace giving through to the simplification of deductible 
gift recipient status for all Australian charities, the proposed initiatives are 
important steps to increasing vital funds to the sector. 
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Workplace 
Givers Revealed 

Good2Give’s comprehensive study 
Workplace Givers Revealed, researched 
the behaviour and preferences of over 
1,000 workplace givers across Australia. 
It confirmed that workplace givers are a 
unique group of passionate donors – they’re 
proud, they’re loyal and they’re very generous.  

They are also younger and willing to give more.
Some 86 per cent said they were ‘proud’ to work at 
their company because it offered a workplace giving 
program, and 82 per cent felt their company was 
‘more supportive of charities’ than other companies. 

The research also found workplace givers to be 
more loyal employees, with 79 per cent having 
been with their company for more than three 
years, and more willing to recommend their 
company as a good place to work.

Those who were recognised by their employer and 
who received thanks from their charity invariably 
made higher donations. Almost half would increase 
their donations if asked. This generosity equates to 
an additional $1.3 million in donations that charities are 
missing out on.

It’s hard to ignore the significant opportunities 
workplace giving offers charities, companies and 
our communities, particularly if we learn to 
meet the needs of workplace givers, as both 
employees and as charity supporters.

Customer 
Insights Research

Good2Give’s Customer Insights Research found that 94 per 
cent of companies would recommend Good2Give and 85 

per cent said that Good2Give’s service met or exceeded their 
expectations as a client.

Some 98 per cent of charities see workplace giving as a low 
cost income and 74 per cent believe Good2Give reduces 
charity administration time and thus costs. 87 per cent of 
charities said that Good2Give’s service met or exceeded 

their expectations.

Prime Minister’s 
Community Business 

Partnership

Good2Give continued to work with the Prime Minister’s 
Community Business Partnership to encourage a 

fundamental shift in the culture of giving in Australia. 
We are proud to support the Partnership’s aim to 

reduce giving barriers for charities, not-for-profit and 
philanthropic sectors, to showcase the value of 

business community partnerships and build 
a strong research base for informed 

decisions going forward. 

2015/16 Key Highlights2015/16 Key Highlights
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Structure and Governance

Good2Give Structure
Good2Give is governed by a six person Board of
Directors and a five person Executive Team. The Board
of Directors meets on a bi-monthly basis and reviews
the performance of the organisation. It provides 
overall guidance and direction to the Executive Team.

Professional Advisors
Legal: Baker & McKenzie (pro bono) 
Auditors: KPMG 

Audit and Risk Committee
The Audit and Risk Committee meet with senior 
management to review and make recommendations 
on behalf of the Directors on the following: 

• Internal control and risk management systems
• Effectiveness of internal audit
• Good2Give’s relationship with its external auditors
• Compliance with anti-money laundering legislation
• Annual review and accounts
• Audit oversight.

Investment Committee
The Investment Committee meets throughout the 
year regarding the funds held under Good2Give’s 
management. The Committee monitors compliance 
with agreed investment policies and performance 
benchmarks.

It also performs an annual review of Good2Give’s 
compliance with investment procedures.

Good2Give Research and 
Technology Committee
The Good2Give Research and Technology Committee 
ensures that dedicated funds are effectively used to 
grow the volume of workplace giving in Australia. In 
addition, the Committee reviews and ensures: 

• The merits of proposed research programs. This 
includes ensuring that research is scientifically 
substantiated and of value to Australia. 

• Research methodology and procedures are 
rigorous.

• The conclusions of researchers are objective and 
supported by available data. 

• Research reports and papers are of the highest 
standard.

• Research programs are appropriately controlled. 
This includes varying, expanding, extending or 
terminating research programs if required.  

The Committee is made up of two Good2Give 
representatives and three external representatives:
 
• Dr Wendy Scaife, Associate Professor and 

Director of Australian Centre for Philanthropy and 
Nonprofit Studies at the Queensland University of 
Technology

• Bopha Roden, Director of KBR Research
• Kate MacDonald, Customer Insights and Research 

Lead, Westpac New Zealand.



 

Board of Directors

Cynthia M. Nadai
BSc, MBA 

Chair

John S. Brown
BCom, Fellow ICAA, AICD 

Board Director

Stephen Garrett
BA 

Board Director

Andrew Stals
BEc, LLB, LLM 
Board Director

Kieran Lane
LLB (Hons), LLM, Practising 

Solicitor (NSW)
Board Director

Sue Murray
B Ed, MS(Ed) 
Board Director

Executive Team

Lisa Grinham
BBus

Chief Executive Officer

Brian Dalton
BCom

Head of Client and Charity Relations

Elena Mace
BBusCom

Head of Marketing Communications

Jared Ortlipp
BAppSc (CompSc)

Head of Product and Technology

Richard New
BEc, FCA, FCIS, JP

Chief Financial Officer
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New Identity

Our organisational values

In April 2016, Charities Aid Foundation (CAF) Australia announced a new strategic direction under a brand new 
name, Good2Give. 

With a new identity to drive $300 million in donations to charitable organisations by the end of 2020, 
Good2Give is committed to making it easy for businesses and donors to give. A refined strategy, brand identity 
and corporate values is all about harnessing who we are, where we’re going and how we get there. 

We continue to work closely with our CAF colleagues in the UK, USA, Canada, Bulgaria, Brazil, India, Russia 
and Southern Africa. We will continue to build our expertise to ensure maximum impact in Australia and New 
Zealand in the coming years.

Our customers come first whether they be businesses, donors or 
charities. By providing end-to-end, innovative solutions we ensure our 
customers receive the highest quality outcome for their needs. We are 
passionate about our customers, their impact and going the extra mile to 
achieve this.

Customer 
focused

We are professional, capable, action-oriented and passionate. We respect 
one another and use teamwork for better outcomes. We are committed 
to learning and encourage professional development when possible. 
We are diverse in who we are and how we think, and we care for and 
appreciate each other.

Our people 
are key

We strive on a daily basis to continually improve what we do by being 
flexible and innovative in our approach and by listening to our customers. 
We are committed to technical excellence in all that we do.

Continuous 
improvement

We do what we say we do and are transparent in all interactions. We 
follow regulation and work closely with industry to ensure best practices 
are followed. We care about our customers and communities and always 
act responsibly.

Honesty and 
integrity

Data security and customer confidentiality is paramount. You can be 
confident the thorough due diligence we undertake mitigates risk for 
businesses and donors alike.

Trusted

Like our customers, we are committed to giving. The positive impact 
giving has on communities is what drives us every day. Connecting 
businesses, donors and charities, we enable more efficient funding for 
communities in need, and take the initiative to advocate for wider change 
to drive greater levels of giving.

Community 
impact



Good2Give New Identity Launch, April 2016 HR Summit, April 2016

Harmony Day, March 2016

Growing Giving Together

Good2Give Strategy Day, February 2016

The Royal Children’s Hospital Foundation 
Workplace Giving Event, August 2015

Coming together to raise awareness for corporate community investment.



Thank You

For valuable pro bono support, we would like to extend great 
thanks to:

• Atlassian and REA Group for enhancing our Workplace Giving 
Platform

• Baker & McKenzie for legal services
• Connecting Up for affordable IT hardware and software
• Good360 for office furniture and supplies
• Bupa, Mirvac, NAB, Swaab Attorneys, Telstra and Wilson HTM 

for kindly hosting Good2Give events
• NAB and JBWere for the opportunity to attend The Harvard 

Social Leadership Program
• World Vision Australia, Bupa and PwC for contributing to the 

development of campaign collateral for workplace giving

Thank you to the not-for-profit and charity sector peak 
bodies who continue to advance our national giving and 
regulatory environment:  

• Community Council for Australia
• Fundraising Institute of Australia
• Philanthropy Australia

We would also like to acknowledge the government and 
research bodies that do great work to strengthen data on the 
not-for-profit sector and preserve trust in charitable giving:

• Australian Charities and Not-for-profits Commission 
• Centre for Social Impact at Swinburne University of Technology
• Prime Minister’s Community Business Partnership 
• The Australian Centre for Philanthropy and Nonprofit Studies at 

QUT Business School
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Good2Give
ABN 32 089 603 314

Sydney
Level 5, 100 Walker Street
North Sydney NSW 2060

Melbourne
5/60 Railway Road
Blackburn VIC 3130

P 02 9929 9633
E info@good2give.ngo
W www.good2give.ngo


