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Charities Aid Foundation (CAF) Australia was renamed Good2Give in 
late April 2016 with a new identity to drive $300 million in donations 

to charitable organisations by the end of 2020.

Good2Give is a not-for-profit organisation that makes it easy for businesses and donors to give.
 

Committed to building a more giving society, we advise businesses on how to engage with charitable organisations and provide 
technology solutions to efficiently and securely process company and employee donations.

www.good2give.ngo

ABOUT GOOD2GIVE
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Corporate 

investment in 
communities is growing

Australia’s business community is stepping up to support the 
communities in which their businesses operate and their employees live. 

CAF is in a privileged position to advise and offer companies and the public 
service practical solutions on how they can most effectively engage in their 

communities. 

Last year alone we welcomed, advised and supported more than 30 new 
clients committed to being good corporate citizens. While the vast majority 

were from corporate Australia, there is also engagement from small to 
medium enterprises who we work with in a range of areas.

A number of the programs we have developed 
with corporate clients are highlighted through  

this review. 

2014/15 KEY HIGHLIGHTS
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Overseas Aid & 
Development 26%

People with Disabilities 4%

Welfare 6%

Animals 5%

Arts & Culture 2%

Children & Young People 13%

Education 6%

Environment 2%

Emergency 
Services 2%

Health & 
Wellbeing 18%Mental Health 2%

Indigenous 1%
Medical Research 13%

 
$10.5 million  
for charitable 
organisations

CAF facilitated $10.5 million in donations to 1400 recipients over the last 
year, with the vast majority of grants made within Australia. A core strength 

of CAF’s operation is our ability to receive and grant donations quickly to 
charitable organisations. 

Donations are normally distributed within 30 days or less of receiving the 
funds. 93 per cent of funds received during the year were on-granted to 

charities and not-for-profit organisations within the year. 

This means more money for those who need it. 
Recipients included charities with DGR status, 

other not-for-profits, and individuals 
experiencing hardship. Donations  

by cause area
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CAF 
advises Prime 

Minister’s Community 
Business Partnership

CAF was invited to participate in two of the three Prime Minister’s Community 
Business Partnership working groups; ‘Incentives for Giving’ and ‘Technology’. 
A dynamic Partnership announced in October 2014, it has already resulted in 

commitments to explore policy initiatives which could unlock millions in Workplace 
Giving donations for Australian charities.

CAF’s submission to Government on ways to increase Workplace Giving donations 
received support from both The Australian Charities Fund and Philanthropy Australia. 

Two of those recommendations are now being considered by Government. 
Enabling employers greater flexibility around implementing Workplace Giving 
programs is one of the most exciting considerations, which would transform 

Workplace Giving into an ‘opt-out’ program rather than ‘opt-in’.

This style of program has proven to increase employee 
program participation rates and generate enormous 

funds for charities.

2014/15 KEY HIGHLIGHTS

#GivingTuesday 
#GivingTuesday is a global movement that engages 

communities, businesses and not-for-profits to celebrate 
and mobilise giving. Launched in 2012 by New York’s 92nd 
Street Y and the United Nations Foundation with additional 

partners, it promotes giving back on the first Tuesday in December 
each year. 

CAF was pleased to help introduce this initiative to Australia, involved 
as a campaign partner for #GivingTuesday’s second year rollout. A 

number of corporate clients and partnering charities promoted 
#GivingTuesday nationally, which offered a great platform to boost 

Workplace Giving. 

Thanks to campaign partners Connecting Up, 
Blackbaud and Everyday Hero, who we 

continue to work with the  
2015 campaign. 
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Good2Give 

changes workplace 
giving as we know it

With more than 180,000 employee donations made using CAF’s state-of-
the-art online Workplace Giving platform, Good2Give is the most sophisticated 

technology platform of its kind. Funded largely by private philanthropic 
donations, Good2Give has changed the face of Workplace Giving in Australia since 

its inception last year. Around 1200 charities and charity projects have received 
donations throughout the year via Good2Give, with the number of charities 

receiving donations increasing by 20 per cent. 

Good2Give makes it easy for donors to give, for companies to manage their 
Workplace Giving programs proactively with sophisticated dashboard 

reporting, and for charities to know who their donors are. 
CAF believes it is critical to connect  

charities with their donors for strong and  
ongoing engagement.
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CAF began granting funds in Australia in 2001, and to date 
has granted over $130 million to more than 4000 local and 
international charities and community organisations. This last 
year alone, CAF distributed $10.5 million to 1400 charities 
and not-for-profit organisations.

Creating greater value for charities is what drives us. To 
create that value, our corporate clients and donors continue 
to demand that we add value by supporting them to give 
more effectively and more efficiently. Building our capacity 
and services are vital for CAF to help achieve this. The most 
significant investment we have made over the last 12 months 
has been the development of our purpose-built online 
platform for Workplace Giving, Good2Give. The other key 
investment has been in expanding our small team, who are 
integral to offering value to the corporate and charitable 
communities in which we work.

A key reason for our commitment to Workplace Giving is the 
untapped potential income it offers charities in Australia and 
New Zealand. For many charities in Australia, the funding 
uncertainty is the highest it has been. CAF has committed 
further resources to work one-on-one with charities to build 
their capacity to approach businesses and develop regular 
income streams through Workplace Giving.

In Australia alone, if just 10 per cent of workers donated 
$5 per week, there would be an extra $300 million per year 
in charitable funds. If 25 per cent of these donations were 
matched by employers then $375 million would be made 
available for charities. There’s a good few hundred million 
reasons why it’s critical for us to work together in building this 
very valuable and very real income stream.

CAF’s goal is to significantly grow Workplace Giving 
donations, and by 2018 we hope to see $150 million annually 
flowing into the charitable sector. Today that figure is around 
$40 million.

To help reach this goal, we are working with the Federal 
Government to encourage greater corporate community 
investment, particularly through direct engagement with the 
resurrected Prime Minister’s Community Business Partnership. 
The Government’s also currently considering a number 
of recommendations made in our submission, Workplace 
Giving initiatives to Significantly Grow Low Cost Income 
for Australian Charities.  Philanthropy Australia has been a 
major contributor to these discussions, as well as lobbying 
for broader changes to reduce red tape to corporate and 
individual giving. CAF commends Philanthropy Australia for 
its work in this area.

CAF is pleased the independent national charity regulator, 
the Australian Charities and Not-for-Profit Commission 
(ACNC) will continue to support a sector that turns over $107 
billion per year, employs over one million Australians, and is 
the fastest growing industry group in Australia.

I would like to acknowledge the work of the Community 
Council for Australia in strengthening the advocacy profile of 
the not-for-profit and charitable sector, which played a pivotal 
role in retaining the ACNC and building the sector’s capacity.

The future of corporate community investment in Australia and 
New Zealand holds extraordinary potential for charities and 
businesses alike. It is certainly exciting to see this being further 
explored by Government, engaged by charities and critical to 
this, a greater level of commitment from businesses to support 
communities in which they work and their people live.

The energy our Board of Directors and staff have poured 
into CAF over the last 12 months has generated millions for 
charities. It is very satisfying to know that we are delivering 
services that directly build the sustainability of charities and 
not-for-profits and their invaluable impact in the community.

Yours sincerely

Cynthia Nadai
Chair

MESSAGE FROM THE CHAIR
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2014/15 has seen CAF increase donations granted to the 
charitable sector across all of our service areas. The demand for 
Workplace Giving, managing Corporate Grants Programs and 
Foundations has never been greater. We have also facilitated 
the development of mutually beneficial corporate community 
partnerships between organisations including The Reject Shop 
and Good Beginnings, along with Bankwest and Starlight 
Children’s Foundation and Beyond Blue.  

To grant $10.5 million to 1400 charitable organisations is 
something that our 19-strong staff is very proud of. This 
represents a 45 per cent increase in donations made during  
the previous financial year.

As much as we see an increase in planned giving, it is critical 
that we can also respond during times of crisis. Cyclone 
Pam and the earthquakes in Nepal once again showed how 
generous Australians are when our neighbours are in need. We 
were thrilled that so many companies using Good2Give were 
able to develop appeals within minutes. They helped their 
employees make tax deductible donations immediately, with 
many companies matching their staff donations. $200,000 
was raised for these disaster appeals through Good2Give. 

The development and rollout of this online platform has been 
a stand out achievement for CAF during the past year. It has 
been an ambitious software development project delivered on 
time and to budget. Far more important though is the impact 
Good2Give is having on increasing and facilitating donations 
to the charitable sector. Donations have increased by nearly 
20 per cent in dollar terms and we processed more than 
180,000 individual employee donations. We expect these 
figures to increase even further in the coming 12 months 
as more and more employers and donors use Good2Give. 
Furthermore, the number of charities receiving donations has 
increased by 20 per cent.

CAF’s involvement with the Prime Minister’s Community Business 
Partnership demonstrates our increasing profile in affecting 
national policy. We are currently working towards a national 
‘opt-out’ rather than ‘opt-in’ Workplace Giving model with proven 
ability to increase employee participation rates. We’re taking 
positive steps forward as we work with community and business 
sectors to press for this change. 

It is interesting to note that last year’s report Rules to Give By, 
tells us Australia provides a supportive tax environment for 
philanthropic and corporate giving. This report by Nexus with 
significant contribution by CAF in the UK, however leaves a 
disconnection between the actual giving statistics in Australia. 
Overlay this with the fact that only $40 million annually is 
being donated to charities via Workplace Giving indicates 

that we are far from being a generous nation. 

There is without doubt a number of barriers to giving in 
Australia that CAF is seeking to breakdown.

At CAF, we are very positive about the future of corporate 
community investment. There are definitely more employers 
– from the large corporates and the public service through to 
small to medium enterprises committing resources to facilitate 
their community investment. The reasons for engagement 
vary from organisation to organisation. Fundamentally, it is 
good for business. Employees are demanding increasingly to 
work for organisations that acknowledge their position in the 
community and the social impact they can and need to have.    

I echo Cynthia’s sentiments in thanking CAF’s dedicated Board 
of Directors and the highly professional switched-on staff 
that make CAF the wonderful organisation it is – your belief 
and commitment in the work that we do is unwavering and 
inspirational. 

Yours sincerely

Lisa Grinham
Chief Executive Officer

MESSAGE FROM THE CEO
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CAF STRUCTURE
CAF Australia is part of the global Charities Aid Foundation 
network which has operated in the United Kingdom since 1924. 

CAF is now represented in Australia, New Zealand, Brazil, 
Bulgaria, India, Russia, Southern Africa, UK and USA. Charities 
Aid Foundation (UK) is the parent management body of the 
international organisation and is governed by a Declaration of 
Trust dated 2 October 1974 (as amended from time to time). 

The UK Board of Trustees is the body responsible for the 
management of CAF and is required to consist of: 

 •  Not less than eight Trustees appointed by resolution of 
the Trustees; and 

 •  The Chairman of the National Council for Voluntary 
Organisations.

CAF Australia supports New Zealand companies involved with 
corporate community investment, with administration carried out 
in Australia and all banking taking place locally in New Zealand. 

In Australia, the CAF Community Fund is a Public Ancillary 
Fund and in New Zealand a Charitable Trust. In both 
capacities, CAF can directly receive tax deductible donor funds 
from Australian and New Zealand tax payers to be granted 
to Deductible Gift Recipient (DGR) charities in Australia and 
charitable organisations in New Zealand with Donee status; 
or for the transfer of those funds to community projects 
internationally in accordance with the legal requirements of 
Department of Foreign Affairs and Trade, the Australian Tax 
Office and the New Zealand Department of Inland Revenue.

CAF Research and Technology Ltd was established in Australia as 
an Approved Research Institute (with DGR status) and can receive 
tax deductible donations to undertake research and development 
aimed at growing the volume of Workplace Giving in Australia. 

The range of activities and objectives arising from the pursuit 
of CAF’s mission are described throughout this review and 
contribute to the public benefit by creating value for other 
charities that helps to shape the charitable sector and its impact. 

PROFESSIONAL ADVISORS
Legal: Baker & McKenzie (pro bono)
Auditors: KPMG 

AUDIT AND RISK COMMITTEE
The Audit and Risk Committee meet with senior management 
to review and make recommendations on behalf of the 
Directors on the following: 
 •  Internal control and risk management systems 
 •  Internal audit effectiveness
 •  CAF’s relationship with external auditors 
 •  Compliance with anti-money laundering legislation 
 •  Annual review and accounts 
 •  Audit oversight

INVESTMENT COMMITTEE
The Investment Committee meets with senior management 
throughout the year regarding the funds held under CAF’s 
management. The committee monitors compliance with 
agreed investment policies and performance benchmarks. 
It also performs an annual review of CAF’s compliance with 
procedures relating to investments, along with providing 
broader advice on an ad hoc basis.

CAF RESEARCH AND TECHNOLOGY 
RESEARCH COMMITTEE
The CAF Research and Technology Committee has operational 
responsibility for ensuring that funding obtained is used undertake 
research and development aimed at growing the volume of 
Workplace Giving in Australia. In addition, the Committee:

 •  Evaluates the merits of proposed research programs 
including ensuring that any proposed research is 
scientific in nature and may be of value to Australia

 •  Ensures research methodology and procedures are 
rigorous

 •  Ensures conclusions of researchers are objective and 
supported by available data

 •  Ensures research reports and papers produced are of the 
highest standard

 •  Exercises control over the research programs including 
varying, expanding, extending or terminating any 
research program as it considers appropriate from time 
to time.

The Committee is made up of two CAF representatives and 
three external representatives: Dr Wendy Scaife (Senior 
Research Fellow, Queensland University of Technology),  
Bopha Roden (Director, KBR Research) and Kate McDonald 
(Customer Insights and Research Lead, Westpac NZ).

STRUCTURE AND GOVERNANCE
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CAF began granting funds 
in Australia in 2001, and to 
date has granted over $130 
million to more than 4000 
local and international 
charities and not-for-profits.

This last year alone, CAF 
distributed $10.5 million  
to 1400 charities and  
not-for-profits.
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BOARD OF DIRECTORS

CYNTHIA M. NADAI 
BSc, MBA

Board Chair; Audit & Risk Committee; 
Investment Committee

Cynthia commenced her career in 
Boston, USA as a management 
consultant. She then worked for the 
Travelers Corporation in diversified 
financial services, responsible for the 
Trust Department of their Boston bank. 
Cynthia moved to Sydney in 1995 and 
began using her skills in the not-for-profit 
sector working for the St. James Ethics 
Centre as Director of Operations and as 
a Consultant. Cynthia continues her work 
at the Centre as an ethics counsellor, 
participant in Restorative Forums 
managed by the NSW Attorney General 
and Justice, and as a member of the 
Fundraising Institute of Australia’s Ethics 
Committee.

Cynthia was also a founding member of 
the Balmain/Rozelle Community Bank, a 
Bendigo bank in 2005.

Appointed: 12 October 2000

KIERAN M. LANE 
LLB (Hons), LLM, Practising Solicitor (NSW)

Board Director; Audit & Risk Committee 
Chair

Kieran is a retired Partner at KPMG, 
where he was also an Australian 
National Board Member and Chairman 
of KPMG’s Audit Committee. Kieran was 
on the Finance Advisory Committee of 
St. Joseph’s College and was a Board 
director of the Australia China Business 
Council. 

He is also a director of Australian 
Children’s Music Foundation, a charity 
providing free music education and 
instruments to disadvantaged and 
Indigenous children and youth at risk; 
and a Board director and member of the 
Finance and Risk Committee of Guide 
Dogs NSW/ACT.

Appointed: 21 June 2010

ANDREW STALS
BEc, LLB, LLM

Board Director; Investment Committee 
Chair

Andrew is currently a Principal at 
Spartan Asset Management. Prior to 
joining Spartan, Andrew was a Partner 
with global law firm Allen & Overy. 

Andrew has a wealth of experience in 
tax advisory, including international tax, 
cross-border investment and corporate 
structures, funds management and 
financial products. He is considered 
an industry leader in advising on the 
income tax implications of finance 
and investment transactions and other 
financial products.

Appointed: 6 February 2013
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JOHN S. BROWN
BCom, Fellow ICAA, AICD

Board Director; Audit and Risk Committee

John is a retired partner of KPMG with 
experience in a range of practice areas 
including accounting, audit, IT audit, 
due diligence and risk management. He 
was the firm’s representative on KPMG’s 
international IT and Information Risk 
Management Committees, Head of the 
NSW Government practice and elected 
member of the KPMG National Board 
and Chairman of the Audit Committee.

John is currently a member of the Audit 
and Risk committee of the Australian 
Taxation Office, a member of the 
National Health and Medical Research 
Council and a Director of the Gift of Life 
Foundation Limited.

Appointed: 6 February 2013

SUSAN MURRAY
B Ed, MS(Ed)

Board Director

With a background in education and 
specialty in health promotion Sue 
has been a passionate advocate for 
improving the health and wellbeing 
of the community throughout her 
career. Sue has more than 25 years’ 
experience in the community sector 
and held positions with responsibility for 
education, media, communications and 
fundraising.

After 10 years leading the National 
Breast Cancer Foundation where she 
positioned the organisation as one 
of the most highly recognised in the 
community sector and raised more than 
$100 million for breast cancer research, 
Sue moved to build on her experience to 
create the George Foundation for Global 
Health. Most recently she has moved to 
the world of mental health as the CEO of 
Suicide Prevention Australia.

Sue is Chair of Macquarie Community 
College, a graduate of the AICD and a 
member of both the Advisory Council for 
the Centre for Social Impact and Chief 
Executive Women.

Appointed: 13 June 2013

STEPHEN A. GARRETT
BA

Board Director

Stephen is the principal of Good Reason, 
a management and IT consultancy to 
charities. He has worked in the travel, 
IT, and non-profit sectors as a manager, 
software developer and business owner. 
In 1991, after five years with Qantas 
Holidays, he co-founded and managed 
Tourism Technology which developed 
Calypso, the dominant wholesale travel 
system in Australia and New Zealand.

Stephen has worked as a pro bono 
consultant to numerous not-for-profits, 
and in 2007 retired from Tourism 
Technology to found Good Reason. He is 
also a Director of The Garrett-Riggleman 
Trust, a private ancillary fund supporting 
a wide range of charities.

Appointed: 28 August 2014
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CAF SERVICES

WORKPLACE GIVING
Good2Give is CAF Australia’s purpose-built online donation 
platform that transforms Workplace Giving. It connects 
donors with the charities they care about in ways previously 
non-existent, meanwhile delivering far greater efficiencies for 
employers and charities alike. 

Donations through Good2Give to 30 April 2015 grew by 20 per 
cent over the previous year. 

CAF’s research revealed that we save charities 60 per cent 
in administration time when Workplace Giving donations 
are managed through Good2Give on behalf of companies. 
Good2Give also provides charities the ability to communicate 
with Workplace Giving donors through either the platform itself 
or the approved provision of donor contact details. 

+

This is an invaluable relationship development opportunity for 
charities with high value donors, who on average give $600 per 
annum in regular monthly donations. Interestingly, Good2Give 
donors are just as likely to be male as they are female.

Via CAF Research and Technology, we have undertaken a 
number of market research studies as we continue to build our 
knowledge of why and how people give via Workplace Giving. 
We continue to query and identify how we can encourage and 
better facilitate giving in Australia. 

$10 
My pre-tax  
donation

$10 
Company  

matched donation
*Based on 100 per cent company matching.
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CASE STUDY
PWC
In December 2014, PwC used CAF’s Good2Give platform to 
grow the number of charities that staff could give to from 19 
to any DGR charity in Australia. 

In the five months since offering staff greater charity choice 
approximately a further 300 PwC employees have participated 
in Workplace Giving, with their ability to match donations to 
the causes they most care about. More than 250 charities 
now receive donations via PwC Giving helping to improve 
the sustainability of the sector and their contribution to our 
communities. 

Mark Reading, Corporate Responsibility Partner explains the 
move to Good2Give, “At PwC we believe Workplace Giving 
donations provide low-cost recurring income for charities, 

which is vital to enable charities to plan for the medium to 
long term. We know our partners and staff are very generous 
so we wanted to support them even further in their giving by 
providing greater charity choice. 

We also match our people’s donations in order to increase 
the impact of our giving. An innovative feature of Good2Give 
is how charities can communicate to donors regarding how 
donations are being used and the impact this is having. At 
PwC, we believe this communication is a fantastic way to 
engage donors.”

PwC Giving is an important part of our efforts to have a 
positive impact on society. We believe the program makes a 
very real difference for the charities PwC people support. 

$2 0 
Total donation  

to charity

$6.75 
Cost out of my wallet 

($3.25* not paid to tax man)

*Based on $50,000 annual income in Australia 
if 100 per cent company matching is offered.
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CASE STUDY
DIMENSION DATA
When the first Nepal Earthquake struck on 25 April 2015, 
Dimension Data launched a Workplace Giving appeal using 
Good2Give’s fundraising campaign function. 

Melissa Healey, Executive Assistant to the CEO said,  
“We launched Good2Give with our Nepal appeal, and were 
thrilled that more than $13,000 was raised in a very short 
period of time. Good2Give makes it so easy to create an 
appeal and for people to donate”. 

Dimension Data nominated Oxfam Australia as their charity 
of choice, although staff had the opportunity to give to their 
choice of charity who was supporting Nepal earthquake 
victims. Dimension Data matched employee donations at 
50 cents in the dollar, and were thrilled at the result. 

CASE STUDY
BORONIA CAPITAL 
Boronia Capital has 32 staff. When it comes to generosity 
however, they punch well above their weight. In the seven 
months since implementing Good2Give in December 2014, 
these 32 employees have given $20,000 to 23 charities. 

Boronia Capital has matched this dollar for dollar resulting in 
$40,000 to these charities in a matter of months. According to 
Kirsten Burch, Office Manager,  “We are really enjoying offering 
a Workplace Giving program, and are having some fun with 
it. We get all the staff together every couple of months to 
encourage people to give. Being able to support victims of the 
cyclone in Vanuatu and the earthquake Nepal was also made 
easy using Good2Give. Feedback from staff has been really 
positive, particularly as the company matches our donations.”   

With more than 50 per cent of staff participating in the 
program, Boronia feels it’s a great way to support staff and 
communities in a simple but effective way.

CASE STUDY
BREAST CANCER NETWORK 
AUSTRALIA 
Breast Cancer Network Australia (BCNA) knows that Workplace 
Giving is good - not only them as a charity - but also as 
an employer who have embraced Good2Give in their own 
operation. 

During 2014/15, Workplace Giving donations to BCNA 
increased by 23 per cent, the number of donors rose by 44 per 
cent, and the number of companies supporting them grew 
three-fold. 

According to CEO Christine Nolan, “We are committed 
to building Workplace Giving funding and our team is 
encouraged by the growth this year. We’re also sensing a shift 
within corporates wanting to engage with us more effectively 
via Workplace Giving.” 

BCNA notes the value of direct communication to donors 
through Good2Give. Rosalee, Head of Development and 
Communications, explains, “Donor engagement is critical, and 
in the past it’s been one of the challenges with Workplace 
Giving, however using Good2Give we can thank donors 
as soon as their first donation is made, and then we can 
continue to keep them updated via monthly newsletter 
through Good2Give. It couldn’t be easier.” 

Introducing Good2Give to BCNA’s own staff has engaged 
around 15 per cent of staff with nine charities receiving funds 
over the past months. 

“As a CEO of a charity, I know the people working at BCNA 
have big hearts, so I want to give our staff the opportunity to 
donate to whoever they want to,” Christine Nolan said.
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CASE STUDY
MEDIBANK HEALTH RESEARCH FUND 
Medibank established the Medibank Health Research Fund 
(MHRF) as a public ancillary fund to accept tax deductible 
donations from the public and employees, but did not want the 
administrative burden of managing donations, receipts and 
the compliance requirements associated with administering 
this fund. 

To reduce this administrative burden, Medibank wanted 
to partner with an organisation whose core business was 
charitable giving and managing donor funds. CAF, who had 
been Medibank’s Workplace Giving provider since 2011, was 
approached to develop a solution whereby CAF would become 
Trustee of the MHRF. 

CAF now manages the administration of the Fund and 
donations, enabling Medibank to focus on its area of expertise 
with regards to the identification of research areas, selection of 
research and ongoing monitoring of research being supported 
via an internal Health and Research Governance Committee. 

Rita Marigliani, Head of Corporate Responsibility explains the 
value of outsourcing this work, “This model allows Medibank 
the valuable opportunity to partner with employees, members, 
the broader community via their donations while focusing its 
activity on supporting the better health of the community by 
identifying research funding opportunities and working with 
research institutions, while CAF is well placed to manage the 
regulatory requirements of the administration of the MHRF.”  

CORPORATE 
FOUNDATIONS
CAF offers two services for organisations to manage a 
philanthropic foundation. CAF Australia has a public ancillary 
fund named the CAF Community Fund, which allows sub 
funds to be created by an organisation to permit money to 
be pooled for charitable purposes. Corporate clients typically 
use a sub fund to collect and hold funds for charitable grants 
programs, to support disaster appeals or match workplace 
giving donations.

A sub fund has the advantage of being able to be named 
according to the foundation holder’s choice and all donations 
made into the account to be tax deductible. In accordance 
with ATO guidelines these funds are then distributed to 
charitable organisations as chosen by the account holder.

Alternatively, a company may already have its own legal 
structure established but does not wish to manage the 
administration of the fund. In this instance this service is 
outsourced to CAF.

We applaud the Government’s recent announcement to allow 
funds from a private ancillary fund to be transferred to a sub 
fund, as is already the case for public ancillary funds. These 
funds can therefore continue to be distributed into the charity 
sector without the administration burden that goes with 
managing a foundation. 
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CORPORATE GRANTS 
PROGRAMS
Managing Corporate Grants Programs is a growing area of 
corporate community investment, and an important area of 
CAF’s operation. Our work with corporate and government 
clients in this space is typically based on an organisation’s 
cause focus as well as those that are employee-driven.

During the last year, CAF worked with a number of companies 
to expand their programs to meet different business and 
market needs. This is very encouraging as grant funding from 
Government continues to reduce. Development, management 
and reporting of corporate grants programs underpin CAF’s 
service, supported by a clear governance and auditing process 
for best practice and outcomes. 

CAF has expertise and capacity to manage all the complexity 
of a grants program on behalf of the organisation, or any 
specific aspects of the program which are too complex or 
resource-hungry to manage in-house.

CASE STUDY
STOCKLAND COMMUNITY GRANTS
As Australia’s largest diversified property company, Stockland’s 
purpose is to create ‘a better way to live’ by shaping 
communities that thrive, now and into the future.
 
In FY14 and FY15, the Stockland Community Grants Program 
awarded around $300,000 to local community organisations 
in and around Stockland assets across Australia. The program 
encourages local community not-for-profit organisations to 
apply and receive funding for initiatives that directly contribute 
to the local community. Applicants must demonstrate their 
initiative will support local health, leisure and recreation, 
employment, education or social engagement. CAF began 
working with Stockland in 2013 to assist in the development 
of its Retail Community Grants Program. In 2015, the program 
expanded offering a further $100,000 to communities in and 
around its Residential communities.
 
Lauren Cassar, National Sustainability Manager says, “We 
took a strategic approach to our Community Grants program, 
engaging key stakeholders from our business to ensure we 
deliver a program that resonates with the diverse communities 
in which we operate. Core to our program is ensuring that we 
transfer funds to our grant winners in the most seamless and 
efficient way possible. We are pleased to have chosen CAF to 
deliver these key program components for us.”
 
The Stockland Community Grants Program is a wonderful 
example of a program supporting a wide range of small local 
community organisations and now runs across all Stockland 
Retail, Residential and Retirement Living operations.

ADVISORY
During the last year, CAF worked with a number of businesses 
to identify long-term charity partnerships. One such partnership 
between The Reject Shop and Good Beginnings, delivered over 
$200,000 in the first year to Good Beginnings, providing vital 
funding to build better outcomes for children and their families 
in vulnerable communities through effective early intervention 
and practical parenting programs. 

Our expertise lies in our ability to build strategies that make 
a tangible difference to a business and to the communities 
it wishes to support. We deliver programs that balance what 
employees want with the business’s strategic objectives. 
Inspiring employees with matched giving and fundraising 
strategies that link to a business ethos can have exceptional 
impact in boosting staff morale, retention and productivity. 

CASE STUDY
BANKWEST FOUNDATION
The Bankwest Foundation engaged CAF to provide a robust 
framework to select two new national charity partners for the 
period of 2015-18.

The Bankwest Foundation was established in 2013 with a 
mission to improve the well-being of Australians by enabling 
the implementation of significant and meaningful community 
initiatives in Western Australia and nationally. Bankwest has 
pledged $1,000,000 to the Bankwest Foundation each year for 
five years, to be distributed across four key focus areas.

Bankwest Foundation chair, Carolyn Kidd, said she was thrilled 
to announce the partnerships with beyondblue and Starlight 
Children’s Foundation as part of the Foundation’s commitment 
to supporting grassroots community initiatives. “Having 
utilised CAF’s charity selection framework, we were confident 
of selecting charity partners we could support and also work 
closely with for the next three years,” Carolyn Kidd said.

Bankwest colleagues played a pivotal role in selecting the next 
colleague-chosen charities by participating in an online forum 
to identify causes they felt most passionate about and then a 
final vote to select their top two charities of choice.

Bankwest Head of Community Engagement, Craig Spencer, 
said he was very proud of the engagement shown by 
colleagues with over a third of all colleagues participating in 
the final vote to choose the national charity partners.   
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